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US sports peak season starting from late
Q3 onwards.

Good growth trend for key brands and
markets, such as Askgamblers and Japan.

Casino back to normal levels after COVID peak.

Market expansion continues according

to plan:

- Askgamblers — additional languages,
Swedish first off.

- Bettingpro — our global sports brand into new
markets, including the soon-to-be-regulated
Ukrainian sports market.

¥, catenamedia

Sports segment restructuring
project continues.

Ongoing investments into growth areas
like the US, Asia and Latin America.

Continuous changes in market
circumstances making H2 a bit difficult
to predict, especially the split between
Q3 and Q4, given US sports development.
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Key takeaways

Records in revenues, organic search
revenues, and profits.

Best quarter ever for the US business,
despite absence of Sports.

Well controlled cost base.
Continued investments into growth
areas like the US, Asia and Latin

America.

Successful conclusion of our Rights
Issue and refinancing process.

Significantly reduced debt level.
Q3 had a positive start with July

revenues +7% YOY and showing
growth compared to June 2020.




Upcoming events

19 November

L2021
:  YEAR-END REPORT

24 February

29 March

:  ANNUAL REPORT 2020



